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DTBQDQCTIOI 
'flthin the spaee of a relatlYel.7 short time we baTe experienced 
the emergence of a •uw• JDaDagUent act1Y1ty-Publ1c llelat1ona. 
Jl thoUih the Yal.uea of good public relatione policies, practice, 
and teclm1q,ues were recognised by a few pioneers ahortl7 after World 
War I, the maJor deTelopments, recognition, and expansion of thia 
activit)" ha"f'e taken place durt.Dg the past 15 )"ears. llwleroua JII&Da&e-
ment official a ln all tn>ea of enterprises in our eoclety-bu.eheaa, 
schools, welfare orf,I!Ulizationa, churches, and goverDaent-BOw are 
utilising aucceaafully public relatione bowledge in their ~-to-dq 
operations. 
!lhla growth and recognition baa encouraged JII8D1' people to con-
centrate and relate their e2periences towards becoming public relationa 
apec1al.iata. Aa these people haYe acquired the vaat aaount of desir-
able skllla and knowledge to sene as public relations advieera, their 
thillldn«-a• ill the cases of doctora and laW7ere-haa been directed to-
warda the eatabliabJient of their practice as a profeasion. Whether 
this can be accomplished remalu to be seen. 
In the d8'1'8lopaent of a profeaaion, however, there is creat need 
to accamulate and cluait7 the recorded lmowledp aZLd experiences 
which han a bearing on the field ot endea"ffr• In the put, there 
haYe been several attempta to prodnee bDllocraphles of writiDCs on 
.... 
J~blic relations. !'heee lists, however, have been limited--either 1n 
length or 1n acope. Most have become quite outdated clue to the tre-
aendoua DUIIlber of boob, mapslne articles, aDd speech reprints which 
haTe been p!lbliahed in the pe.at five years about various phases of 
the ~blic relations fUnction. 
!he authors of this text bave attapted to fUl this gap b7 
•;,ollectlDc &Dd catal.octug the writincs of 'ftl"ious anthor1tiea whose 
110rks have an impact upon p!lblic relatione. UDdoubtedl7, certain 
J~ractitionera will question the inclusion of some works referred. to 
1n this b1bl1ograpq. However, the authors have baaed their ~ud&mente 
c>f merit upon the ftr1oua theories and. f'mlctions of public relatione 
as implied b¥ present dq practice. 
In attempting to cover so much ground., it soon became apparent 
1that a time deadline would have to be detemined. for practical pur-
J!)Oses of publication. !herefore, this bibliograpb,T caJmOt be consid-
ered as haTing. exhausted all of the sources of knowledge avaUable to 
i~he field. !~he authora inteDd to continue the1r explorations 1n the 
:Lmmediate tuture to docuaent the rema11L1Dg literature. 
Analyz1Dg and claasi!yiDg the 11 terature included here baa 
·tended. to underscore one of the concerns of college teachers of public 
:relatione. A maJority r4 the knowledge aaaembled for publication has 
been found to pertain to only a ff!Jfl phaaea of public relations work. 
In several instances, meanwhUe, the recording of theor;y aad ezperi-
•nce baa been practicall.7 negligible. 
lfumeroua bool:a and. articlea have been p11bliahed about management 
Ti. 


ll 
II 
2. llq!erical leietiy.. . lach p:lblieation has been assigned a 
reference DDilber. The muabers rem from 1 throu&h 450, 
and haTe been assigned in sequence according w the oc-
currence ot publications in the listing. 
3. Cro11 Beferenc••• Dle .contents of some pa.blications per-
tain to more than one snbJect. In such cases, these ~b­
lications haTe been oroaa-indexecl under two or mre sub-
Ject headlD.gs. !!he annotation appears under the hea41Dg 
of maJor conseq\18DCe. !he secoDdarT listings indicate 
b7 D'Wilerical reference (i.e., See under 429) where the 
annotation liST be found.. AD exception has been made in 
,) 
'I 
the case of the books in Chapter I. !l.'h87 haTe DOt been 11 
erose-indexed, becauae thq 8Un'87 generall7 all aspects 
of :p11blic relations work. 
4. Pu.blicationa for Rurrent ReaUpf-t . . In order that the 
bibliocr&Jllh7 ueera ~~q keep up-to-date on current ~c­
ticea and S.D!ormation uaeful in public relations work, 
the anthora haTe lDcluded a list of Journale aDd magazines 
1n which public relations articles occur frequentl¥• 
Thies liat _,. be found under Chapter XX. The freq,ueney 
ot publication is indicated., as well ae the publishers' 
addresses. 

govermnent, public schools, higher education, military 
forces, etc. Summarizes qualifications for PR work. 
5. Opportunities in Public Relations. Shepard Henkin. New York: 
Vocational Guidance Manuals, 1951. 112 pp. 
Vocational monograph supplemented b.Y suggested reading 
bibliograpny, list of schools, glossary, and other 
information. 
6. Practical Public Relations, (Revised edition). Rex F. Harlow and 
Marvin M. Black. New York: Harper & Brothers, 1952. 422 pp. 
General text covering all major aspects of public rela-
tions work. Outlines role of public relations in society, 
publics to be considered, and communication tools utili-
zed by the practioner. Also organized as a reference 
book for the professional. 
7. Profitable Public Relations. Bronson Batchelor. New York: Harper & 
Brothers, 1938. 252 pp. 
An early book dealing with the introduction of public 
relations. The author seeks to establish a background 
against which the activities of public relations can be 
properly evaluated. The problems of industry are sur-
veyed not only as an organic whole, but in their public 
relations aspects. 
8. Public Relations. Edward L. Bernays. Noman, Oklahoma: University 
Press, 1952. 374 pp. 
I' 9. 
!I 
Points to history and development of public relations 
and to approaches to public relations problems. Case 
histories used to demonstrate approaches to PR problems 
are from the experience of the author. 
Public Relations. William A. Nielander and Raymond W. Miller. New 
York: Ronald Press, 1951. 398 pp. 
Discusses the wide scope of public relations today--the 
many areas of business and industrial operation where 
public relations helps build, maintain, and support good 
will. It presents an awareness of opportunities for 
promoting beneficial relations with customers, dealers, 
suppliers, investors, the press and community. 
2. 





fundamental practices are necessar,y basis for scientific 
management. 
33. Development of Executive Talent. M. J. Dooher and Vivienne Marquis. 
New York: American Management Association, 1952. 576 pp. 
Handbook of management development techniques. Embraces 
ample case studies. 
1 34. Education for Professional Responsibility. A Report of the Proceed-
ings of the Inter-Professions Conference on Education. Pittsburg: 
Carnegie Press, 1948. 207 pp. 
A report Which deals with the objectives of professional 
education, the content and methods of professional in-
struction, and the humanistic and social education as 
preparation for professional responsibility and citizen-
ship. 
35. Executive Action. Edmund P. Learned, David N. Ulrich, and Donald R. 
Booz. Andover, Mass.: Andover Press, 1951. 218 PP• 
Compiled for business executives and others interested in 
the practical aspects of business administration. The 
problems, which executives face in trying to get effective 
coordination at the top level as well as among the various 
parts of industrial enterprise, are studied and analyzed. 
There are two main divisions: The Executive World and 
Executives in Action. 
36. Executive Thinking and Action, (Revised Edition). Fred Deamond. 
Chicago: Lloyd R. Wofe, 1952. 251 pp. 
37. 
study of the methods of leaders, past and present, 
whose perfonnance entitles them to be held up as 
examples that others may follow. The material is drawn 
from interviews, personal observation, and previously 
published biographical sources. 
Fundamentals of Top Mana~ement, The. 
Harper & Brothers, 19 1. B2S pp. 
Ralph C. Davis. New York: 
An industrial management consultant presents "a fundamen-
tal statement of business objectives, policies, and 
general methods that govern the solution of basic business 
problems 11 • Incl. udes discussion of basic management 
problems, plans and planning, business objectives and 
8. 








basic requirements for practitioners of publicity who 
would be more than mere press agents. 
Bo. Public Relations for Banks, Ray A. Ilg. New York: Harper & Brothers, 
1937. 235 pp. 
See under 368. 
17. 
lj 
ll 
Chapter IV 
ADVERTISING 
81. Advertising Psychology and Research. Darrel B. Lucas and Stewart H. 
Britt. New York: McGraw-Hill, 1951. 765 pp. 
Combines psychological principles of advertising with 
application of practical research methods. Deals with 
psychological objectives, appeals, techniques of pre-
sentation, and evaluation of media audiences. 
82. dvertising Theory and Practice (Third Edition). C. H. Dandage. 
Chicago: Richard D. Irwin, 1948. 626 pp. 
A text covering the wide area of advertising. Deals in 
five main sections with: historical and economic aspects, 
advertising research, the advertising message, testing 
advertising effectiveness, and the advertising organiza-
tion. Chapter 32 deals with "Advertising and Public 
Relations 11 • 
83. dvertising Work. Lestor Olsen, Editor. New York: Printers' Ink 
Publishing Company, 1950. 160 pp. 
Presents the story of advertising work clearly in picture 
and word form. Discusses and portr~s advertising gen-
erally and then covers the media, the materials, and the 
methods. 
84. An Outline of Advertising (Third Edition). George B. Hotchld.ss. 
New York: Maanillan, 1950. 6o5 pp. 
survey of advertising as a marketing activity. Broad 
in scope, the work covers advertising's philosophy, 
science, art, and strategy. Frequent use is made of 
illustrations to point up copy, layout, and art. 
18. 







121. 11 New Ford Sets Out To Regain Sales Lead11 • Lawrence M. Hughes. Sales 
Management, 70:30-31+. June 1, 1953. 
Part II of two-part article. Describes program of Ford 
Motor Co. to aid dealers in meeting competition more 
effectively. Discusses organization, dealer training, 
dealer council, dealer advertising aids, and customer 
attitude surveys. 
122. Newspaper Business l1anagement. Frank Thayer. New York: Prentice-
Hall, 1953. 448 pp. 
See under 372. 
123. "Orientation Is Public Relations 11 • William S. Guthrie. College P. R. 
Quarterly, 1:29-33. January, 1950. 
A Dean at Ohio State points to the challenges, problems, 
and opportunities in using the orientation week or its 
equivalent as a valuable PR device. Gives general and 
specific recommendations as to their use and usefulness. 
124. Price Practices and Price Policies. Jules Baclanan. New York: Ronald 
Press, 1953. 65o pp. 
See under 273. 
125. "Public Relations-A Challenge to the Graphic Arts 11 • Edward L. 
Bernays. Speech before Clinic sponsored by the General Printing 
Ink Corporation. New York, April 16, 1940. 23 pp. 
I See under 373. 
II 
,, 
126. Surveys, Polls, and Samples. Mildred Parten. New York: Harper & 
Brothers, 1950. 624 pp. 
See under 292 • 
26. 





148. 
Chapter IX 
PERSONNEL AND INDUSTRIAL RELATIONS 
American Labor and the Government. Glenn W. Miller. New York: 
Prentice-Hall, 1948. 638 pp. 
A background work for practice of labor, personnel and 
government relations. Written under the assumption that 
government controls 11will continue to play an important 
role in the attempts of labor and management to find 
satisfactor,y solutions to the labor problems that they 
face". Gives information on laws, court actions, and 
government policies that affect policies and actions of 
workers and management in their relationships. 
149. .American Labor Unions. (Revised Edition) Florence Peterson. New 
York: Harper & Brothers, 1952. 270 pp. 
A factual presentation of the history, structure, func-
tions and background material of American Labor Unions. 
This edition includes a new section which deals with 
the historical review of the series of world-wide labor 
movements. 
150. An Introduction to Business Princi les and Practices. John R. Craf. I 
New York: Harper & Brothers, 19 9. 578 pp. 
See under 26. 
151. "Bolstering up Morale". Business Week, 1215:162-163. December 13, 
1952. 
Tells the story of F. W. Whitman 1 s employee morale 
project with the Western Pacific Railroad in 1948. He 
set up a special train to carry a $15,000 road show to 
the 4,700 employees and gave them a chance to have 
dinner with the boss. Relates the communication valve 
of such an undertaking, and shows employee response. 
32. 
152. Building Morale. Jay B. Nash. 
1942. 154 pp. 
New York: A. S. Barnes and Compaqy, 
Deals with the process of planting the seeds of morale 
in an organization and what steps and action should be 
taken to foster and secure its development. 
153. Case l'1ethod of Teaching Human Relations and Administration, The. 
154. 
Kenneth R. Andrews, Editor. Cambridge, Mass.: Harvard University 
Press, 1951. 271 pp. 
An evaluation qy eighteen contributors of their experiences 
in applying the case method of teaching human relations, 
developed at the Harvard Business School, whereby the stu-
dent analyzes and works on concrete business situations. 
The technique and its effectiveness are described in 
detail by the contributors. 
Collective Bargaining. Leonard J. Smith. New York: Prentice-Hall, 
1946. 468 pp. 
Presents the mechanics of negotiation, the general 
objectives of collective bargaining agreements, and 
attitudes of negotiators. Supplements the discussion 
with sample labor agreements and clauses and examples 
of special fonns that may be needed. Also includes 
various issues that are usually the subjects of nego-
tiation and suggests how they can be dealt with in the 
labor agreement. 
155. Collective Bargaining Procedures. Neil W. Chamberlain. Washington, 
D. C.: knerican Council on Public Affairs, 1944. lLl pp. 
Outlines the preliminary steps starting at the contract 
proposal and working through the conference organization. 
Covers the procedure of negotiations, the use of economic 
data, group relations, the resolution of deadlocks, and 
the final agreement. 
156. Collective Labor !greement, The. Elias Lieberman. New York: 
Harper & Brothers, 1939. 233 pp. 
A manual for labor leaders and business executives, 
describing the history, the legal status, and the 
methods of labor negotiations. 
33. 
157. 
158. 
Creating an Industrial Civilization. 
York: Harper and Brothers, 1952. 
See under 95. 
Edited by Eugene Staley. 
368 pp. 
New 
Editing the Comp5J: Publication. Garth Bentley. New York: Harper & 
Brothers, 19 3. 232 PP• 
See under 335. 
~plo~ee Counseling. 
1 7 pp. 
Nathaniel Cantor. New York: McGraw-Hill, 1945. 
Concerns itself with one important area of industrial 
relations--employee counseling. Three main parts are: 
the problem, the approach, and the organization. Shows 
what problems arise and how psychology is pointing to 
solutions. Frequent use made of examples to point up 
important principles. 
16o. :Employee Opportunities in Public Relations. John Y. Beaty. 
Cambridge, Mass.: Bankers PUblishing Company, 1952. 6o pp. 
See under 367. 
161. Employee Relations in the Public Service. A report submitted to the 
Civil Service Assembly by the Committee on Employee Relations in 
the Public Service. Chicago: Civil Service Assembly, 1942. 
249 pp. 
One of a series dealing with the major phases of public 
personnel administration. Includes findings based upon 
special field studies of public personnel policies and 
practices, supplemented by information obtained from 
existing studies and reports. Bibliography pp. 231-246. 
162. Employees Are People. Harry King Tootle. New York: McGraw-Hill, 
1947. JSO PP. 
A basic handbook in empla,yee relations stressing every 
supervisory worker 1s part as a semi-personnel director. 
Points to such areas as: hiring, testing, placement, 
training as well as discussions on unions, foremen, 
budgets, and legal aspects. 
34. 
'I 



180. Labor Relations and Hmnan Relations. Benjamin M. Selekman. New York 
McGraw-Hill, 1947. 2SS pp. 
Professor of Labor Relations at Harvard presents ideas 
and principles for putting good human relations into 
labor relations. Deals with the on-the-job situation. 
Calls for mature managers and labor leaders. 
181. Management and Morale. Fritz Jules Roethlisberger. Cambridge, 
Mass.: Harvard University, 19Ll. 194 pp. 
An analysis of the Hawthorne Works of the Western 
Electric Company's inquiry into the effect of work 
and working conditions on employees. Supplemented 
11 by extended interviews with workers in the plant. 
182. Management at the Bargaining Table. Leland H. Hill and Charles R. 
Hook, Jr. New York: McGraw-Hill, 1945. 300 pp. 
Offers advice to management negotiators 11 to help deter-
mine which demands are risky, what concessions may be 
made safely, a.rd what protection management should get 
during negotiations 11 • Presents the practical techniques 
of collective bargaining, and how to prepare for and 
act during negotiation conferences. 
183. }ianagement Behavior and Foreman Attitude. David N. Ulrich, Donald R. 
Booz, and Paul R. Lawrence. Boston: Harvard Graduate School 
of Business Administration, 1950. 56 pp. 
See under 48. 
184. Newspaper Business Management. Frank Thayer. New York: Prentice-
Hall, 19S3. 448 pp. 
See under 372. 
185. Ofi'ice Management (Revised Edition). George H. Darlington. New 
York: Ronald Press, 1942. 267 pp. 
See under 50. 
186. 110n Building a Career11 • H. W. Prentis, Jr. Dun's Review, 61:31-32+ 
February, 1953. 
Chairman oi' the Board of Armstrong Cork Company states 
II 
38. 
II 
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Outlines in non-technical language the psychologists' 
contributions to problems of leadership, incentives, 
absenteeism, work, leisure, and other daily concerns 
of industrialists and personnel managers. 
239. Industrial Psychology (Second Edition). Joseph Tiffin. New York: 
Prentice-Hall, 1942. 553 pp. 
See under 177. 
I 240. Mind in Action, The. Eric Berne. New York: Simon and Schuster, 
1947. 320 pp. 
Presents 11 a sort of biological survey" of the general 
/ aspect of mental developnent. 11It is a lucid exposi-
tion unencumbered b,y technical expressions which 
explains the normal functions of the brain, in tenns 
of feeling and action, the most powerful urges and 
their control in childhood and adult life, and the 
reaction of the whole organism to the envirornnent11 • 
2Ll. Productivity, Supervision and Morale among Railroad Workers. Daniel 
Katz, Nathan I1a.ccoby, Gerald Gurin, and Lucretia Floor. Ann 
Arbor, Michigan: Survey Research Center, 1951. 61 pp. 
Presentation of research design, techniques, and results 
of study done on the Chesapeake and Ohio Railroad as 
part of research for the Office of Naval Research. Con-
tains general summaries as well as highly technical 
coverage. 
242. Productivity, Supervision and Morale in an Office Situation (Part I). 
243. 
Daniel Katz, Nathan Maccoby, and Nancy Morse. Ann Arbor,Michigan: 
Survey Research Center, 1950. 84 pp. 
Presents the research project done for the Office of 
Naval Research at the Prudential office in Newark. 
Involved basically with underlying principles of 
organizing and managing human activity, and then at-
tempting applications. Technical in parts, but 
presents summaries. Appendix contains technical 
information. 
Psychology of De~ with People, The. 
Macmillan, 193 • 256 pp. 
\<Jendell White. New York: 
A reference containing various recommendations for 
II 
50. 




266. Social Life of a Modern Conununity, The. W. IJ..oyd Warner and Paul s. 
Lunt. NelJ Haven: Yale University Press, 1941. 46o pp. 
See under 105. 
C. ECONOMICS 
267. Business an:i Ca italism: An Introduction to Business Histo 
Normans. B. Gross. New York: F. s. Crofts & Co., 19 1. 4o8 pp • 
.A study of the history of Capitalism. Attention is 
given to the various types of private capitalism--
petty, mercantile, industrial, financial, and 
national. ttThis is a mere introduction to business 
history ••• a synthesis of business history and business 
genesis". 
268. Consumer Interest The: A Stud in Consumer Economics. Persia 
269. 
270. 
Canpbell. New York: Harper & Brothers, 19 pp. 
See under 113. 
Economic Stability in a Changing World. John H. Williams. 
Oxford University Press, 1953. 284 pp. 
New York: 
A series of essays on the relation of economic theory 
to actual policy. Part I deals with today 1s fundamen-
tal issues of theory and policy; Part II with the 
Marshall Plan; and Part III with the themes of free 
enterprise, full employment, and the monetary doctrines 
of Keynes. 
Financial Policy of Co!Porations, The (Fifth Edition), Arthur Stone 
Dewing. New York: Ronald Press, 1953. Two volumes, 1530 pp. 
Analyzes the many diverse factors upon which corporate 
policies must be based and explores the social, economic 
and political influences which are affecting the posi-
tion of the American corporation. InCluded is a dis-
cussion of the impact on corporate practice of government 
regulation and recent court decisions. 
271. Marketing in the American Economy. Ronald S. Vail, E. T. Grether, 
and Reavis Cos. New York: Ronald Press, 19.52. 737 pp. 
55. 
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278. 
279. 
Chapter XIII 
PUBLIC OPINION 
An Introduction to Public Opinion. Harwood L. Childs. 
Jolm iley and Sons, 1940. 151 PP• 
New York: 
Lectures on public relations given 1939-19l.c. Such 
terms as public relations, propaganda, public interest 
and public opinion are examined and clarified. 
Crystallizing Public Opinion. Edward L. Bernays. New York: Boni 
and Liveright, 1923. 218 pp. 
early presentation of public opinion and public 
relations. Gives understanding of beginning of 
professional practice of PR. Discusses scope, publics, 
techniques, and ethics. 
280. Effective Public Relations. Scott H. Cutlip and Allen H. Center. 
New York: Prentice-Hall, 1952. 502 pp. 
See under 4. 
281. "How To Change Public Opinion". Business Week, 1171 :66+. 
282. 
February 9, 1952. 
Describes the campaign launched by Standard Oil of 
California when it discovered the public didn't think 
so well of it. Company education included distribu-
tion of model oil field kits to schools and 
advertisements. 
Politics, Parties, and Pressure GrouES {Second Edition), V. 0. Key, 
Jr. New York: Thomas Y. Crowell Company, 1950. 767 pp. 
See under 27 5 • 
II 58. 
I 
.I 
283. Press and Society, The. Edited by George L. Bird and Frederic E. 
Merwin. New York: Prentice-Hall, 1951. 655 pp. 
ee under 78. 
284. Public Opinion and Propaganda. Leonard W. Doob. New York: Henry 
Holt, 1948. 600 pp. 
Presents the principles and practices of public op1n1on, 
propaganda, and the various media of connnunication. 
Particular emphasis is given to the newspaper and radio 
as they affect public thinking. 
285. "Public Opinion and Public Relations". Edward L. Bernays. Market II 
Research, 8:11-14. Februar.y, 1938. 
efines public relations and discusses use of statis-
tical methods in public relations. Points out the 
necessity to know how the public feels before attempting 
to effect change. 
286. Public inion in Soviet Russia. Alex Inkeles. Cambridge: Harvard 
University Press, 19 0. 
See under 300. 
287. Public Relations and the Police. G. Douglas Gourley. Springfield, 
Illinois: Charles C. Thomas, 1953. 123 pp. 
See under 391. 
288. Public Relations of Public Personnel Agencies. Civil Service 
Assembly of the United States and Canada. Chicago: Public 
Administration Service, 1941. 259 pp. 
See under 393. 
289. Radio and the Printed Page: An Introduction to the Study of Radio 
and Its Role in the Communication of Ideas. Paul Felix Lazarsfeld. 
New York: Duell, Sloan and Pearce, 1940. 354 pp. 
study on techniques of measuring the contents of radio 
programs and the characteristics and preferences of 
radio audiences, and on relations of press coverage to 
radio coverage. Conducted by the Office of Radio Research 
to determine value of radio and newspaper stimuli in 
changes of attitude. 
59. 

,, 
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Chapter XIV 
PROPAGANDA 
294. An Introduction to Public Opinion. Harwood L. Childs. New York: 
John Wiley and Sons, 1940. 151 pp. 
See under 278. 
295. "General Semantics and Propaganda". Samuel I. Hayakawa. Public 
Qpinion Quarterly, 3:197-208. April, 1939. 
See under 303. 
296. Po itics, Parties, and Pressure Groups. (Second Edition). V. o. Key, 
Jr. New York: Thomas Y. C1owell Company, 1950. 767 pp. 
See under 275. 
297. Press and Societi, The. Edited by George L. Bird and Frederic E. 
Merwin. New ork: Prentice-Hall, 1951. 655 pp. 
298. 
299. 
See under 78. 
Prop~anda. 
1 9 pp. 
Edward L. Bernays. New York: Horace Liveright, 1928. 
A study of propaganda in politics, education, business, 
science, art, and social service. Discusses reasons 
for types of and limitations on propaganda. Presents 
philosophy, ethical considerations, and techniques. 
Public Opinion and Propaganda. Leonard w. Doob. New York: Henry 
Holt, 1948. 60o pp. 
See under 284. 
I' 
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312. !biDld'W Straitht, Monroe c. :Beardslq. Jraw York: Prettca-
Hall, 1950. 2'78 PP• 
JUndamantals of straight thinki.D& in reading and writing. 
A combination of semantics 8Dd logic. Deals wlth leYels 
of meaning, figurat1Ye lu.guage, defining terms, emotive 
~a, ete. Practice exercises follow each of book's 
eight chapters. 
313. T.yrappy of lords. !l.'he, Stuart Chase. Bew Yorks Brace Hucourt, 
1938. 396 PP• . 
United States jourD&list and economist discusses contus-
iou that arise trom emotio:aal connotations of eYe1'7dq 
language. Based on the lolle aDd semantics of ~ 
writers at Count AU'red KorJ:7bald, O.K. Ogden, I. A. 
Richards, and P. w. Bridgman. :Bibliograpey, pp.385-386 
314. Words apl Their Uu, •.• Stephen Ullmann. Hew York: Phllosoph-
ical :Library. 
The intluenoe of words upon human thought is 1DYeet1gate4, 
azul a aurve7 made of the remedies recollll8ndei by general 
semantics against the shortcomtD&s of language. Defines 
the part pl81'ed b7 words in human understanding. 
jl 
ll 
65. 
Chapter XVI 
GBAPRIC ARTS 
1 315. le.tk Layout Deai.m, ToDIIIY Thompson. lfew York: '!he Studio Publications Inc., 1n association with !homas Y. Crowell 
ComJifSD1', 1950. 79 PP• 
If 
Describes how to design book and magazine pages, announce-
meJlts, brochures, displ~s. etc. Presents the basic el-
ements that compose a lqout pattern. Siaple deYices are 
explained and demonstrated :troa the elementary desigD. 
110t1:ts to the tiDal methods of reproduet1on. 
316. Editing !he Coapap;y: hblipat1on, Garth :Bentley. Hew York: 
Harper & ~rothera, 1953. 232 PP• 
See under 336. 
317. Graphs. How to Make and Vee !hem, (third edition), Herbert 
ArJdn and ~ond ll. Col ton. . Hew York: Harper & llrothers, 
1940. 236 PP• 
laTision of standard treatise illustrating various ~~ 
o:t graphic preeentat1on. 
318. l?w To Plan apd Bur lr1D.Ung, R. Randolph !'arch. Bew York: 
Prentice-Hall, 1950. 169 PP• 
A Tel7 complete coverage o:t printiDg as it wUl be used 
by one planning and buying it. Deals with preparation 
of cow: preparation of illustrations, eDBZ"&Tin«s, and 
duplicate plates; type composition; bod¥ types; speci:t-
y1Dg type~ proofread.iDg; co:wfitiJig: printiug proceuea; 
pl.enning booklets and aailiDg pieces; paper; and binding. 
kcellent photographs, illuatrationa, and charts through-
out. 
66. 



tested both by their own personal experience 8Dd in their 
own classes 1D !usiness and ProfeesioD&l Speaking. This 
work 1s divided into three parts, Principles of Persaaaive 
Speald.Dc ._ !~)pea of :Business Talks, and the PersoD&l Con-
terence. 
330. l5s1Aeas Copgpplcation, :IYerett c. Marston, Loring K. Thompson, 
a:ncl JreDk Zacher. l'ew York: Jlacmlllan, 1949. ~ PP• 
A presentation of the fundamentals of the three basic 
forms of expression - oral, graphic, and written - and 
their coordination tor effective communication. !be 
principles involved are diacuaaed and anal.7sed. Then, 
through exercises aDd problems the principles are applied 
to typical cases and conditions. 
331. 1Cit1' Tells Its Story, fhe 1 , Hen17 Davis Nadig. .American City, 
66: 112-114. July 1951. 
See under 381. 
332. 1 01 t7 !ells Ita Sto17, !be", Stanley Boyea and Jacob Deaelle. 
Jaerietn City, 67: 114-116. December 1952. 
Pointe up the use that can be made of regular local 
radio programs by IIW1icipal ot:ficials. !ella how sev-
eral cities are usil2g radio most et:fectivelJ'• 
333. Commgn1:cat1pg l!Geriences, George Carver and :ll.len M. Geyer, 
Bew Yorkl Bonald Reese, 1943. 290 PP• 
The process of co.anioating ideas, evaluating them and 
~ing their &%pression. 
334. Creative llrpa4catt1M. B. J. Skornia, Bobert H. Lee , and hed 
A. :Brewer. Hew York: Prentice-Hell. 407 PP• 
A goicle tor the neo~te preparing material for radio 
presentation. Includes twelve broadcast scripts complete 
with prodnotion DOtes, suggested mus1e, ad caatiD.g pro-
ce4Drea. Comprehensive gl.oaaar,y of radio terms, lists of 
macazine and trade Pllblicationa, and sourcea tor scripta 
I and sound effects. 
I 
II 
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348. Plyne4 Industrial Pnblicit:r, George Black. Chicago: Putnam 
Ptlbliahi.Dg Compa.JV', 1952. 122 PP• 
See under 76. 
349. fractical Bqdneee Wr1t1y, L. L lreiley and Kith L. Schnell. 
Hew York: Prentice-Hall, 1952. 697 PP• 
Deal a w1 th all aspect a of business correspondence. 
Covers& the purpose letters serve, the graphic aspects 
of production, and JII8D1' suggestions for 1mpronac the 
effectiveness of your letter. Takes up D8DJ different 
kiDde of letteraa adjustment, credit and collection, 
sales, good will, application, etc. lfumerous examples 
throughout book point up principles. Section on bus1neaa 
reports begins on ~ 614. 
350. lracticel Report Wl"ittpg, Selby s. Sentmyen. Scranton, Pe:11:11. z 
Laurel Ptlbllahera, 1950. 120 PP• 
Deals w1 th the importance of reports, the backgroUDd 
needei by the writer of reporta, the gathering and or-
ganizing of materiel, and the writing of the rough draft 
ot the report. Attention is also given to p!ltting the 
report into an understaDdable and presentable written 
form. 
351. •Practical Steps 1n the Planning of a Succesatal Centel1l1iel 
Celebration•, Generteve Swarthout. American Citx, 67:100-102. 
October 1952. 
Outlines and describes centennial celebration staged by 
Ilion, Hew York. Includes cllscuesion of long-tel'lll 
preparation and organization, p11blicity, and programming. 
352. JUblicltz- Bow to Plan, Produce, and Place It, Herbert M. Baus. 
lfew York: Harper & Brothers, 1942. 252 PP• 
See under 79. 
353. Public Opinion and Prgreonda, Leonard w. Doob. Hew Yorka 
Henry Holt, 1948. 600 PP• 
Sea under 284. 




B. BUSTI\JESS AND TimUS'l'RY 
370. . T. and T.: The Story of Industrial Conquest. 
Noobar Retheos Danielian. New York: Vanguard, 1939. 460 pp . 
Chapters 12, 13, 14. 
Public Relations of American Telephone and Telegraph Company 
are dealt i·rith in chapters 12, l3 and 14 of this survey of the 
corporation. The documented data are based on the Federal 
Connnunications Commission's 11Telephone Investigation11 • 
Bibliography . pp . 423-443. 
371. Human Factors In Air Transportation. Ross AA 1cFarland. r e1'f York: 
McGraw-Hill, 1953. 830 pp. 
Encyclopedic work that covers the selection and training of 
flight crews, fatigue, efficiency, selection of ground personnel, , 
care of passengers, public health, and other topics. Discussions 
are full and are supplemented by long biblbgraphies. 
372. Nev1spaper Business l•anagement. Frank Thayer. New York: Prentice-
Hall, 1953. 448 pp. 
Detailed treatment of all the business functions of a newspaper . 
Chapters embracing public relations and promotion, customer 
acceptance, personnel problems, and problems faced by corporate 
directors. 
373. II Public Relations - Challenge to the Graphic Arts 11 , Ed""liard L. 
374. 
Bernays. Speech before Clinic sponsored by the General Printing 
Ink Corporation. i ew York, April 16, 1940. 23 pp. 
Discusses the problems of the graphic arts industry. Bernays 
surveyed the field to discover its problems : internal problems , 
relations vdth customers, and relations \'lith the general public. 
Points out 6 major complaints by business people : not enough 
craftsmen, lack of realization of artistic potentialities, poor 
salesmanship, poor promotion, lack of cooperation in the indus-
try, and need for "\veil-coordinated promotional campaigns. 
Public Relations for Business . Milton lrJright. 
Hill, 1939. 364 pp. 
New York: KcGraw-
Based upon experiences of firms I'Ihidl, according to the author, 
have been successful in their campaigns . 
78. 
375. 11 Public Relations and the Oil Industry11 , Edward L. Bernays. Paper 
presented at Fourteenth Annual Meeting of the American etroleum 
Institute, Chicago, October 26, 1933. 
376. 
Points to the special needs of the petroleum industry in PR . 
Says that the industry has much to live dovm and that neu 
methods must be used to meet new conditions. Stresses need 
to inform the public about the li1dustryts constructive policies 
and actions in the present and for the future. 
Public Relations For Retailers . 
l ev1 York: MacMillan, 1949. 
Tom !- ahoney and Rita Hession . 
248 pp . 
Designed for retailers interested in the field of public relation~. 
The material is arranged for convenient reference by executives 
>'l'ho carry out store policies in employee relations, publicity , 
advertising, credit, complaints, resource relations and commun-
ity relations. Some portions will be of interest to all store 
personnel in contact iv:i.th the public. 
C. CHURCHES 
377. Interpreting The Church 'l'hrough Press and Radio . Roland E. Vlolseley. 
Philadelphia: Huchlenberg Press, 1951. 352 pp. 
Discusses use of advertising and publicity channels available 
to the church publicist. Appendix helpful to nephyte; includes 
public relations program outline, style sheet, press manual, 
and press and radio glossary. 
378. Public Relations For Churches . Stevrert Harral. l eu York: 
Abingdon-Cokesbury Press, 1948. 136 pp. 
E:Y...amines in detail, the problem involved in the relations of 
churches to the public at large . Discusses and evaluates many 
of the techniques used in churches generally, with the aim of 
creating a better understanding of the roles they should pl~ 
in the public relations program. 
79. 
D. GOVERNNENT 
379. "Better Government Through Public Relations", Edt·Tard L. Berneys . 
American City, 62 : 79- 80. }arch, 1947 . 
Points to the place that PR plays in city governnent . Stresses 
a three-way function : to aid government itself, to interpret 
itself to the public , and to interpret the needs of the public 
to government . Talks about 11 continuous 11 efforts in .gover:n.m.ent 
public relations . 
380 . 11 City Tells Its Story, The" , Henry Davis Nadig. American City, 
66 : 136-137 . April, 1951. 
Points to public relations as a 11major part of city planning . " 
Deals ~~th such points as : integration, retention of counsel, 
expenditures, citizen participation, and functions . 
381. 11 City Tells Its Story, The 11 , Henry Davis Nadig . American City, 
66: 112- 114 . July' 1951. 
Report of .:1 survey made on municipal public relations activities . 
Shm~s that news releases, annual reports , and youth days most 
frequently employed . Present s and analyzes the data collected 
from several hundred conmunities . 
382 . 11City '£ells Its Stor-.r, The11 , stanley Noyes and Jacob Den:elle. 
' erican City, 67 : 114- 116. December, 1952 . 
See under 332 . 
383 . 11 Co:mmunity Advertising Nust each Local Citizens, Too11 , William G. 
Irving. Ameri can City, 67 :101. January, 1952. 
Points out the use that can be made of "advertisirJg and public 
relations11 by a city or town in selling its 11 o-vm facilities 
and advantages . '' Stresses using the press and cooperation \-rith 
toiffi ' s business and industrial people . 
384. "Department Public Rel ations Grows in lew York City" , 
Syl Pointkmvski. American City, 65 :128 . August, 1 950 . 
Description of the or ganization and oper ati on of public informa-
tion and public relati ons administrati ons in Nel"l York Cit y -. 
Presents names of individuals and organizati ons in these activi-
ties . 
ao. 
I 
I 
3B5. FiJ.Jns as an Aid in Training Public Employees , John E. Devine . 
Jew York : Committee on Public dministration of the .::>ocial 
Science Research Council, 1937. 114 pp. 
See under 339. 
386. Government Publicity: Its Practice In Federal Administr ation. 
James L. McCamy . Chicago: University or Chicago Press, 1939. 
275 pp. 
'I 
II 
See under 72. 
3B7. "How Phoenix Tells Public Why Water Rates l -ent Up". American City, 
67 :81 . December, 1952. 
See under 117. 
388. llhunicipal Public Relations - A Seamless vieb." lunerican City, 
67:80. December 1952. 
General policy statement for city administrators . Says -
11 It is not enough for a manager to do a good job in administra- 1 
tion. He must let the public know, and he must know the public. 
Aimed at the city manager. 
389. 111 unicipal Public Relations Plays Lead Role in Phoen:ix Annexation 
Program", Aaron Harsh . American City, 67:122-123. ovem.ber, 1952. 
390. 
391. 
Phoenix population has increased tremendously and grovrth is 
continuing. Building expansion has progressed along 11ith the jl 
growth , overcrowding Phoenix and the surrounding eighteen-mile 
suburban area. Commerce and municipal government have embarked 
upon a long-range annexation program, with municipal public re-
lations playing a leading role . Annexation problems are analyze 
and solutions offered. 
11 Practical Steps in the Planning of a Successful Centennial Cele-
bration11, Genevieve Swarthout . American City, 67:100-102. Octo-
ber, 1952. I 
I 
I See under 3 51 . 
Springfield, 11 Public Relations And The Police . G. Douglas Gourley . 
Illinois: Charles C. Thomas , 1953. 123 pp. 
Deso~ibes the factors that have given rise to the present 
public attitude to"V.ard the police . Outlines methods to obtain 
information concerning the standing of departments in the minds 
of the people they serve . Suggestions are presented for im-
proving police public relations. 
I 
I 
81. 
392. Public Relations for Government Employees: An Action Program, 
Personnel Report Series 1Jo. 524, Eleanor S. Ruhl. Chicago: 
393. 
Civil bervice ssembly, 1953. 32 pp. 
A report by the Public Relations Corranittee of the Civil 
Service ssembly, to focus the importance of public relations 
in government today. 11 It rests on the basic premise that a 
truly positive approach to public relations involves everyone 
in an organization." Both the role and techniques of public 
relations are examined. 
Public Relations of Public Personnel gencies . Civil 
ssanbly of the United States and Canada . Chicago: 
Administration Service, 1941. 259 pp . 
ervice 
Public 
A study of the operations of public relations in government 
by the Conunittee on Public Relations, lilliam E. ~asher, 
chairman. Includes methods of detem.ining the attitude of the 
public ta1ard various government agencies and a rating scale 
for measuring the "diagnostic value 11 of public reports . 
394. Successful Human Relations: Principles and Practice in Business, 
in the Home 1 in Government . illiam J. Reilly. evt York: Harper 
and Brothers, 1952. 144 pp. 
See under 205. 
E. HEALTH AND ,f.a..FARE AGEl CIES 
395. Building Popular 1-~ovement : Case Study of the Public Relations 
of the Boy Scouts of America. Harold P. Levy. lew York: Russell 
Sage Foundation, 1944. 165 pp. 
A second in a series dealing with the public relatiom of 
selected agencies in the general field of social welfare. This 
stu~ presents a testing ground for ideas and procedures in 
public relations. 
396. Community Welfare Organization . Herbert H. Stroup. I"ew-1 York: 
Harper and Brothers, 1953. 612 pp. 
Embraces a comprehensive description of the organization and 
meaning of connunity welfare organization, as a structure and 
as a process . Chapter 12 is entitled, 11 Public Relations in 
Social :· ork11 • 
lj 82. 
I 
ll 
II ~ 
397. Handbook for Social Agency dministration. Elwood Street . ~ew 
York: Harper and Brothers . 434 pp. 
Covers all phases of social agency administration, including 
organization, committee meetings , personnel policies, public 
relations, and publicity. 
398. Health Education of the Public. tlilliam Vlaldo Bauer and Thomas 
Gordon Hull. New· York: H. B. Saunders , 1937. 227 pp. 
A manual on community health programs and campaigns. Expla:i.rB 
objectives of various health programs and the use of radio, 
films , speeches, public meetings , etc., in promoting them. 
Bibligraphy, pp. 215-217. 
II 
399. Hospital Public Relations. Alden B. Eills . Chicago: Physicians ' 
Record Company, 1939. 361 PP• 11 
A stuqy of public relations as practiced in hospital administra-
tion. Includes suggestions for students of public administra-
tion. 
400. Koney Raisi ng : Hou o Do It. Irene Hazard Gerlinger. Ne1·1 York: 
Suttonhouse, 1938. 3ll pp . 
See under 444. 
F . LA"iJYERS 
401. "Lmr,rer and Public elations, 'fhe 11 , 1/irgil L. Rankin. Bar Bulletin, 1 
Boston Bar ssociation. ~ovember 15, 1951. 
Discusses legal traditionalisms and practices 1·ihich have produced 
public misunderstanding and unfavorable connotations o lawyers. 
buggests remedial program. I 
G. SCHOOLS AND COlLEGES 
402 . "Athletics Out of Focus" , Harry J . atson. College PR Quarterly, 
3 :37-40 . July, 1952. 
Director of PR at Bradley University explains 1vhat happens 
\·rhen scandal hits a university. Case study of the basketball 
scandal at Bradley in June, 1951. 
I 
ll 
az. 

410. Hm-1 to Use Letters in College Public Relations . 
field . New York~ Harper and Brothers, 1944. 
viilliam H. Butter-
182 pp .. 
A specialist in business cormnunications gives 11a survey of 
principles and source book of effective examples 11 for college 
pr. Basically, he tells how a college or university can make 
friends through its correspondence vdth: alumni, parents , stu-
dents , prospective freshmen, business and professional men, and 
other interested parties. It also deals v1ith inter-college comm 
unic at ions. 
411 . 11 The Incentive to Act and Principle in Schoo~ Public Relatiore 11 , 
James • Van Zwall. Education, 69 :241-244. December, 1948. 
The author says that educational public relations programs 
must operate 11 on the basis of principles rather than e:il..-pediency . 1 
Points to need for a program that is: complete, truthful, con-
tinuous , and flexible . Suggests ,.That information should be im-
parted and 'That groups or agencies should be utilized. 
412 . 11 A Lesson f rom illdustry in Public Relations", John Duke . Education, 
69: 206-209. December, 19L~8. 
Shows that basic need for public relations in education is 
much the same as in industr-.r. Suggests that both may be handled 
in much the same manner. Discusses need for coordination as we 
as the use of public relations counsel in educational PR . 
413. 111-J.ake ~Iine Vanilla" , H. 1-1. Lafferty . Education, 69:223-226. Decemb r, 
1948. 
Points out the failure of educators to cormnunicate simply and 
effectively vdth leymen. Humorous presentation \'lhich points up 
the problem but makes few really specific recormnendations. 
414. heasurement In Today 1 s Schools (Second Edition) 
Prentice-Hall, 1952. 551 pp. 
Ross . ·ew York: 
Devoted to discussions of the use of tests and measurement in 
the schools. Chapter 18 involves the public relations aspects 
of measurement in education. 
415. 11 1'-J"EA and Public Relations" , ~·lillard E. Givens . 
39:532-533. October-, 1950. 
NEA Journal, 
Executive Secretary of NEA presents the program for telling the 
community what the schools are doing and the problems schools 
are facing. Eight points include: the press and radio, .Ameri-
can Education \'leek, motion pictures, advertising, convention an 
conferences, contacts -vuth lay leaders, contacts >·lith legislator , 
and cooperation with professional groups and the press . 
84. 

422. 11 Public Relations Organization Study" , Gilbert Haienknecht . College 
PR Quarterly, 3:41-44, July, 1952. 
stu~ of public relations in colleges and universities includ-
J.ng: organization, functions, budgeting, conclusions, and rec-
ommendations. Presented is data gathered from .~erican College 
Public Relations Association members. 
423. 11 'tate-Local Relationship Patterns Emerging in Trade and Industrial 
Education11 , Joseph R. Strubel. Education, 70:43-49. "'September, 
1949. 
Director of Vocational Education , State Department of Education, 
Columbus, Ohio, presents the relationship that exists betvTeen 
business leaders and educators in industrial and trade education~ 
Presents results of workshop. 
424. 11Stoplight on Specialization11 , Harold K. Schellenger. College PR 
Quarter].y, 1:17-20; January, 1950. 
Presents results of a survey conducted to determine \'That kinds 
of preparation and practical experience are desirable ~~ people 
,,rho will be employed in educational public relations >V'ork. 
Makes frequent use of quotations from the questionnaire response • 
425. Tested Public Relations For SchooJ:s.. Stewart Harral. Norman, 
Oklahoma: University of Oklahoma Prea .::: , 1952. 174 pp. 
Candid examination of internal and external public relations 
practices and problems of public school systems. Considers 
philosophy, objectives, staff assignments, strategy, and techni-
ques . Thougpt-provoking question at end of each chapter. 
426. 11A Trend in Educational Public Relatiom Today11 , }1ary G. Andrews. 
Education, 69:200-205. December, 194$. 
uthor points out need for a 11unified attack on the problem of 
public school relations by boards of education, specialists in 
public relations, school administrators, teachers' associations 
and lay citizens. 11 She feels that the teachers are the 11heart 
of the PR program 11 and that the students are 11the most important 
public relations agents." 
427. "Untapped Resources in School Public Relations" , rloberi:. Olds . 
Education, 69 :231- 234. December, 194C. 
A public relations counselworking in educational PR discusses: 
utilisation and training of teachers f er PR; stressing the point 
to the teachers that the schools belong to the people ; and need 
to become news-conscious. 
86. 
H. LABQ"1 U IONS 
428. 11 An Educational Program for Unions", Ed-vmrd L. Bernays . 
Industrial and Labor Relations Revie'"'' 1:103-109. 
October, 194 7. 
discussion of industrial relations from the viewpoint of 
public relations . Suggests programs for the union in ·conununica-
ting viith its members and with management . Illustrates vd.th ex-
ample of what one union has done. Then Bernays presents further 
suggestions as to education programs. 
429. 11 Hmf to Build Industrial Peace and Prevent Strife 11 , Edward L. Bemay 
Advanced hanagement, 12:154-158. December, 1947. 
Points to the need for unions to carry out public relations poli 
cies and activities. Suggests programs for the UAW. States his 
program for the education of employers. 
430 . Trade UnionS In the Nm·f Society, Harold J. Laski. Hew York: Viking 
Press, 1949. 182 pp. 
See under 209. 




Chapter XX 
SUGGESTED PERIODICALS FOR CURRENT READING 
1. Adult Leadership--monthly 
Adult ducation Association of the U.S. 
404 N. Wesley Avenue 
Mount Morris, Ill. 
2. Advanced Management--monthly 
Society for .Advancement of Management 
74 Fifth .Avenue 
New York 11, N.Y. 
3. American City, The--monthly 
American City Magazine Corporation 
470 Fourth Avenue 
New York 16, N.Y. 
American School Board Journal, The--monthly 
Bruce Publishing Company 
4oo North Broadway 
Milwaukee 1, v'fisconsin 
5. Business Week--weekly 
Publication Office 
99-129 North Broadway 
Albany, N.Y. 
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13. Journal of ~pplied Psychology--bi-monthly 
American Psychological Association 
1333 Sixteenth Street, N.W. 
Tashington 6, D.C. 
14. Monthly Labor Review--monthly 
United States Government Printing Office 
u1ashington 25, D.C. 
15. Nation's Business--monthly 
U.S. Chamber Building 
1615 H Street, N.W. 
fashington 6, D.C. 
16. NEA Journal-monthly 
National ~ducation Association of the United States 
1201 16th Street, N.TJ. 
Washington 6, D.c. 
17. Personnel Psychology--quarterly 
Personnel Research Institute 
Western Reserve University 
314 Superior Avenue 
Cleveland 14, Ohio 
18. Printers 1 Ink-weekly 
Printers' Ink Publishing Corporation, Inc. 
205 East 42nd Street 
New York 17, N.Y. 
19. Public Opinion Quarterly, The--quarterly 
Box 486 
Princeton, N.J. 

